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Primary logo

Postitve version

1. 



Negative version

2. 
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primary logo with subheadline

logo variations



symbol in positive and negative
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primary logo with subheadline

logo Color variations

Color Code

CMYK: 100 | 0 | 0 | 0

RGB: 0 | 172 | 237

PANTONE: Process Cyan C

WEB: 009bd8



symbol in cian
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positive/negative (1-2)

horizontal formats

1. 

2. 



positive/negative CIAN (3-4)

3. 

4. 
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logo in use

1. 2. 3.

symbol (1)

primary logo (2)

primary logo with subheadline (3)



1. 2. 3.

negative symbol (1)

negative primary logo (2)

negative primary logo with subheadline (3)
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primery logo color

1. 2. 3.

cian symbol (1)

cian primary logo (2)

cian primary logo with subheadline (3)



1. 2. 3.

cian symbol (1)

cian negative primary logo (2)

cian negative primary logo with subheadline (3)
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perspetive distortion

logo development



Grid construction

A. 

I. 

B. C. 
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Formal similarities 

logo development
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external bounding area

logo in use



X



colors and motifs



02
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brand colors

colors and motifs

1.

2.

3.

A.



B.
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shapes and colors

colors and motifs

25
25

20
20

15
15

10

10 5

5
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colors and motifs

system of motifs



The motifs symbolize diversity
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colors and motifs

1.

CMYK: 70 | 0 | 0 | 0
RGB: 0 | 157 | 224
PANTONE: Process Cyan C
WEB: 009bd8

2.

CMYK: 0 | 100 | 0 | 0
RGB: 228 | 0 | 140
PANTONE: Process Magenta
WEB: c4007a

3.

CMYK: 67 | 100 | 3 | 2
RGB: 115 | 29 | 139
PANTONE: Process 258 C
WEB: 65277b

4.

CMYK: 32 | 0 | 92 | 7
RGB: 172 | 203 | 70
PANTONE: Process 382 C
WEB: bcc73e

5.

CMYK: 0 | 5 | 100 | 0
RGB: 255 | 234 | 32
PANTONE: Process Yellow C
WEB: eed900

6.

CMYK: 9 | 100 | 100 | 2
RGB: 206 | 8 | 45
PANTONE: Red 032 C
WEB: b4191d

color designation



color variations 1
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colors and motifs

color variations 2



color variations 3



corporate communication



03corporate communication



The International Weightlifting Federation’s 
properties express the vision and values of 
the IWF. They are the visual representations 
of the weightlifting movement, in addition to 
being a marketing property. To preserve the 
official brands and guaranteeing their 
integrity is essential for the maintenance 
and continuity of the sport of weightlifting.

The official partners that associate 
themselves with the IWF will add great value 
to the construction and strengthening of the 
brands, products and services. It is important 
to ensure the partners right to associate 
themselves with the IWF and preserve the 
commercial value of the brands.



The intellectual property of the IWF comprises 
logos, symbols, images, videos, official 
expressions, amongst others. All these 
elements represent the identity of the IWF.

Logos    Symbols    
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Brand
Intellectual 

Property
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corporate font (Print)

corporate communication

DIN light (12 pt)

abcdefghijklmnopqrstuvz 1234567890
abcdefghijklmnopqrstuvz 1234567890

Cab imperum restiat iusdae. Cest, omnimus volorenit res delias velit 
ium autem aut qui se sed quod et ped quam quae veliqui culparum volo 
dolorem nullam ut remoluptae re sunt.

1. 

DIN REGULAR (12 pt)

abcdefghijklmnopqrstuvz 1234567890
abcdefghijklmnopqrstuvz 1234567890

Xeriaest et dissiminctur andes dolupta tioreped ma vid min poreperae 
modiciet unt.Ut quia quistia dolum doluptas quae nimus plab iusant 
eum sandit

2. 

DIN bold (12 pt)

abcdefghijklmnopqrstuvz 1234567890
abcdefghijklmnopqrstuvz 1234567890

Gent omnis dolluptius conet lacid et latur? Ideliquis atur? Porum 
natem incitatur, officiunt omnimi, nos dit exerum doluptatur, aut la 
cus se ne voluptias prae pa ea doluptatur

3. 



corporate font (web)

arial regular (12 pt)

abcdefghijklmnopqrstuvz 1234567890
abcdefghijklmnopqrstuvz 1234567890

Icaborione perum natumqui solorro con nissi optat id mi, qui de delit 
odiosaes repeles reiur? Emodi rehenih illigniaes ea ducipsamus este 
pliquam aut laccus

1. 

arial italic (12 pt)

abcdefghijklmnopqrstuvz 1234567890
abcdefghijklmnopqrstuvz 1234567890

Seque omnient, volese nonsequ iditis sequia quas dolo quo endi dent 
landita sperspit omnimpo riassit isitius dit es dolore dende sint fuga. 
Et que adionsed enes et laturis quam qui utes nonsequae. 

2. 

arial old (12 pt)

abcdefghijklmnopqrstuvz 1234567890
abcdefghijklmnopqrstuvz 1234567890

Us ma debis dolo odi ius re, sequam am etur? Duciates dit maxim 
quam ea qui tecerum que lanihillume volendi desciam id que etur 
restint ibusapiet, quidebi tatust quatius.

3. 
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name card (front side)

corporate communication

front side

back side

50 mm

90 mm

Din BOld
12 pt

Din medium
7 pt
Din medium
7 pt

Din regular
7 pt

50 mm

90 mm

1146 Budapest, Istvánmezei út 1-3. - Hungary
Tel: + 36-1 353 0530, + 36-1 312 7012
Fax: + 36-1 353 0199, + 36-1 269 0208
Email: tamas.ajan@iwfnet.net    www.iwf.net

Dr. AJÁN Tamás
A Nemzetközi Olimpiai Bizottság tiszteletbeli tagja
A Nemzetközi Súlyemelő Szövetség elnöke
A Magyar Olimpiai Bizottság tiszteletbeli főtitkára
A WADA alapító tagja
A Magyar Olimpiai Akadémia elnöke



name card (back side)
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President 
Dr. Tamás AJÁN
1146 Istvánmezei út 1-3.
Hungary

envelope

corporate communication

110 mm

220 mm

Din medium
7 pt



letterhead

1146 Budapest, Istvánmezei út 1-3. | Tel: + 36-1-325-1794 | Fax: + 36-1-460-6833 | iwf@iwf.net | www.iwf.net
facebook.com/iwfnet | twitter.com/iwfnet | intagram.com/iwfnet | youtube.com/iwfmedia
Bank Account: IWF HU06 1176 4056 2482 4019 0000 0000- OTP, National Savings Bank, Nádor utca 6, 1876 Budapest, Hungary

Dear John

Lest imi, omnisquiatur sum doluptur? Evelia core officiis ea ea quidita por sed utatur, ilis eum autet offic 
temporum qui utatium qui omnis eos quos doluptatem corpori busdam seque sunt. To doluptias ne officabo. 
Adi dolupta spitae rendam, sint, cusa con nonestis quatist ius core, ea conecusam acea voloraectur? Qui 
dolorum ne cum qui blaut ventibu sandit odipsa simus, cus, con re reictum ipsanti berum consequam fugiti 
beaque cus et rem fugit velici tem. Reptatust, sunt imus mod quasitem nossunt, necto occat. As acimus 
nobissi moluptium essectur? Uptatem porit, non re, ut est eaquam, quam quam, aut lam net alia quide pereic 
tem ventium faccab ium am, omnitas nihillores cum rehentia dolo est, ut et pe sum a corempo recatae ommod 
mintiam escienducid que id quuntibus apis sequatur aborest, quatem. Ehendiciant am, acea elibea consen-
dam eos conseque nim fuga. Ore laceaque quiscideni doluptur mo eatumquas sitaspid mos sam et fuga. Sed 
magnit rero omnihil loresti cor recaescid moluptati sitatem volupidunt aut molore esequunt. Acieneces as erunt, 
que eossitatibus ius. Epelesedis molo blaborp oressitibus corrovi ditatur rerianis aut quodipi taquati usdanti-
untem quid ut dolore is volorestem quas ut facest ut ducia veliberum, sameturis doluptatus qui di dolorit laut 
velenimi, tet ut expeliq uiamus ariate volor sitas magnamusciat aut aborepro con porro occatia.

Fictusam id unt, te vellisquam aborunt odis non nam sunt volut eum quis derio mo qui destore, si dem facepe-
rianto de qui di del illatus, quiatestem di volore volore nimaior ibusam es aut molectae. Tem autectest, seque 
estecabo. Aliti ulla cuptatur, aut odipsan dandaepernat moleceped eos et molupta tquiamus autem autet evene 
porumenda dolo exerovidus ereribus sam rehendi ctusaec turitati occabo. Isitatio omnis iur? Cero ducia 
soluptaqui doluptata pos eaquisto et qui des quiam num velitatisin porecepere prescit atenitas imus dionsec-
tota cus et a sant hicaectum non num dolut voluptate susa dolo totam quatem quaes alibus moluptatem inctem 
dunt, ut quis arissum ius ex enihillitem laut eum, quata serspisincit ad que officatquis explit qui aut ommo 
et harchil maximus antiae duciisit del magnimo luptae qui dolorum sundae vid et officius pratese dicillu ptaquia.
Hilici id excest, occuptat aut eos molo inus eiciam fugia digenime ma ilicili genduciet ullabor atiature etur 
suntia quuntis simaximin etumque sum faceruntium etur, con reruptatum senecat ureicid ignam, volorem quam 
eaque si beatis perovid eatur sum latus experum quatur aute sequo dolorer ibuscia voluptatem dis as vitium 
eatquia sunt fugiasp idistest hiciam quia que volore rehendelenda ditaque quat. Ihil molecturibus natem venti 
quia volore, sinveli genduci con coreiur?

Dr. Tamas AJAN
Budapest, 2014

President 
Dr. Tamás AJÁN (HUN)
IOC Honorary Member 

General Secretary 
Ma WENGUANG (CHN)

297 mm

210 mm

Din medium
8 pt

Din bold
8 pt



46

Branding Guidelines

corporate communication

official flag



table flag



application examples



application examples 04



The Branding Guidelines should be considered as 

general indications. The Organizing Committee should 

define the Look of the Venue considering the 

specificities of the sport of weightlifting as well 

as the specificities of the venue.

It is recommended to consider the FOP Layout to define 

the key areas and decide of the IWF, LOC and sponsor 

brand placement.

It is recommended to place the IWF Logo in a leading 

position. Placement of the IWF Logo is obligatory on 

each and every published or produced item additionally 

to those where the LOC / Event Logo are present.

This includes but is not limited to examples such as: 

Look and Signage, Printed, Electronic, Visual elements, 

Official Documents, Medals and Diplomas, Event Tickets 

and Event Website etc. All placements including the IWF 

Brand has to be approved by the IWF.



The Look of the Venue plan should be presented to the 

IWF for approval, before starting the production or 

installation of such.

The Organizing Committee should define the assignment 

of spaces for sponsors considering the rights defined in 

the sponsorship agreements. It is recommended to share 

with the IWF the sponsors’ position.

The Organizing Committee shall have the limited right 

to use the IWF Brand solely in connection with the 

advertisement and promotion of the designated event. 

The limited license to use the IWF Appellation and/or 

Brand by the Organizing Committee shall neither create 

any ownership rights nor the right to sub-license the 

IWF Appellation and/or Brand.

The Organizing Committee must follow the IWF Branding 

Guideline for the right use of the IWF brand.
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competition area  warm-up    training 

application examples

look of the venue

EVENT
logo

sponsor sponsor sponsor sponsor sponsor

EVENT
logo



backdrop/Sponsor Wall

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor

sponsor



54

Branding Guidelines

20

20

application Examples

discs and bar (blue for man, Yellow for woman)

sport equipment



disc Rack chalk and rosin stand

safety barrier

bar lifteR

squat rack
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application examples

tv Graphic

EVENT
logo Women_48 kg

First name_last name             esp	 _48                               120

First name_last name             tur	 _48                               120

First name_last name             Gre	 _48                               120

First name_last name             ger	 _48                               120

First name_last name             Ukr	 _48                               120

BW/KG   1st   2ND   3RD

EVENT
logo Start List_Women_48 kg

First name_last name             esp	 _48 kg

First name_last name             tur	 _48 kg

First name_last name             Gre	 _48 kg

First name_last name             ger	 _48 kg

First name_last name             Ukr	 _48 kg

tv graphics



EVENT
logo First name_last name_56 kg

Safe title area

Safe action area

Safe frames
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application Examples

Bib number

9 37



ribbon

Warm-Up pass

Athlete Pass

accreditation card



logo in use



05logo in use
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Banned logo use

LOGO IN USE
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t-shirt design

logo in use



promotional bag
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flags (upright format)

logo in use



molinos (horizontal format)
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Merchandise | pens

logo in use



Merchandise | car
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logo in use

Roll up



folder



Only organizers and partners can use the official 

IWF brands for commercial purposes, provided 

that they always have prior and specific written 

approval.

The use of IWF brands for editorial and journalistic 

purposes is permitted if there is no commercial 

association between the published content and 

the IWF.

It is forbidden to use IWF brands in the production 

of any type of product or material for promotional, 

institutional and commercial purposes.

Any intentional or unintentional attempt to create 

a false commercial association with the IWF brand 

or event is strictly forbidden.



For any applications of the IWF Brand not stated 

in this Branding Guidelines please consult the IWF 

Communication Department for the appropriate 

Logo and Brand usage.



Design: Tamas Marcell 

www.marcelltamas.hu

International Weightlifting Federation

All rights reserved

www.iwf.net

2015


